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ABSTRACT

The purpose of this research was to study personal factors and industrial
factors which affecting the decision making to purchase plastic packaging sheet product -
among customers - new customers and old customers. This study was focused on survey
research in which asked of the respondents involved this issue, a purchasing officer and
the purchasing supervisor who make a decision to purchase plastic packaging sheet
product. '

The results showed that from 126 samplers, there were 77 persons who
usually purchased plastic packaging sheet from Thitirat Products Limited Partnership
and 49 persons who had never bought the product from Thitirat Products Limited
Partnership before. The result also indicated the current customers and new customers
of Thitirat Products Limited Partnership were mainly in women, aged up to 30 years
old, and graduated in bachelor degree. The working experiences of 77 current
customers were between 5 - 10 years while the working experiences of new 49
customers were divided in to two groups: less than 5 years in working experience and
more than five years but less than 10 years in working experience. For the general data,
we found that customers group, 77 current customers and 49 new customers, were
doing business on manufacturing machineries and electronics equipments. Their
registered capital was between 50,000,001 to 100,000,000 baht, and most of them are
Japanese Joint Ventures Company.

The industrial factors which involved to decision making to purchase plastic
packaging sheet were the product, transportation system, quantity and others and both
customer groups were highly related in these factors. The result of hypothesis testing
indicated that the factor of product, transportation system, quantity and others
influenced customers’ decision making to purchase plastic packaging sheet product
from Thitirat Products Limited Partnership. For the other factors, there were not related
in customers’ decision making to buy product.



